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A New Year’s Message A New Year’s Message 
from our Managing Directorfrom our Managing Director
I’d like to start the new year by extending our thanks to all staff, 
customers and suppliers of Graham’s The Family Dairy for the outstanding 
support you continue to demonstrate. Last year proved to be another 
eventful and successful year – one which you played a vital part in.
Awareness of our products has signifi cantly increased through a mixture 
of rebranding, new retail listings, presence at shows – including Scotland’s 
fi rst BBC Good Food Show – and our new consumer advertising campaigns.
Raising brand awareness with a focus on our family values will remain 
a priority in 2008. We also intend to use our sporting links to encourage 
people to get active throughout the year and beyond.
The dairy industry continues to come under media scrutiny,
with global milk shortages, the rising cost of raw materials 
and organic issues remaining hot topics.
There is little doubt that further challenges will arise in the
year ahead, but, you can rest assured that we will continue 
to focus on providing the best quality products and 
services at all times.
On a personal note, I’d like to thank those who 
supported me, both fi nancially and emotionally, in 
the run up to the New York Marathon, which I 
completed in November. Running a marathon proved
to be a fantastic appearance and one which I am 
pleased to report I will be repeating in Edinburgh, 
this May.
We hope you enjoy our new look newsletter and 
would welcome your own news contributions 
and recipes for future issues.
We wish you all the best and look 
forward to working with you and 
strengthening our relationship over 
the coming year.

Managing Director 
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AIRTHREY KERSE 
POISED FOR 
EXTENSION
As part of Graham’s The 
Family Dairy’s commitment 
to increased effi ciency in 
2008, Managing Director 
Robert Graham is pleased 
to announce work will 
shortly commence on an 
extension to its Bridge of 
Allan headquarters.

Work on the 4,000 sq ft extension 
to Airthrey Kerse Farm’s loading 
bay is scheduled to commence this 
month and is due to complete in 
June of this year. The development 
will increase the dairy’s loading 
and distribution capabilities, as 
well as creating additional space 
for the unloading of packing.

It will be the fi rst time extensive 
work has been carried out at the 
dairy since 2003, when a second 
cold store and new parking and 
loading bays were constructed.

Robert Graham said: ‘We are 
constantly looking to build upon 
success and expand the business, 
and it became clear that an 
extension was required in order to 
support our increasing customer 
base, expanding product range 
and rising sales.

‘A period of minor disruption comes 
with any major development, but 
our customers can rest assured 
that we will continue to offer the 
excellent and reliable service and 
award-winning products they’ve 
come to expect.’

Graham’s Managing Director, Robert Graham recently ran the New 
York Marathon – raising more than £6,000 for the Orchid Cancer 
Appeal in the process.

He completed the marathon – his first – in an impressive 3 hours 
and 47 minutes.

Speaking after the gruelling run, a breathless Robert said: ‘It was 
an amazing experience and one I’d love to repeat, but right now, all 
I want to do is dip my feet in some cold water!

‘Seriously, it was great to finally do it after putting in all those hours 
of training and I was spurred on in the knowledge that I was running 
for a great cause.’

Robert was one of 39,085 runners to take part in the race which was 
watched by a world-wide television audience of over 315 million. 

Entrants included former champion cyclist Lance Armstrong and 
Katie Holmes, wife of Hollywood megastar Tom Cruise.

ALL SET FOR A SUMMER  
OF SPORTING SUCCESS

Graham’s The Family Dairy has announced it will 
sponsor Bridge of Allan sports club’s annual 
summer sports camps for the third year running. 
The company has also pledged to support the 
club’s Easter camp, which is due to be held 
in March.

The Summer camp, which will take place during 
June and July, aims to introduce children to sports 
such as tennis and squash, while allowing those 
who have previous experience to brush up on 
their skills.

Last year proved to be a massive success, with 
more than 160 children taking part in lessons led 
by six of the club’s top coaches. The kids were also 
encouraged to develop team building skills and 
took part in mini-relay and hockey sessions.

Graham’s Marketing Director and keen tennis 
player, Carol Graham said: ‘it’s a fantastic event 
and a great way of introducing children to tennis 
and squash. Hopefully it’ll encourage them to 
continue playing.’

For further details of the camps, call Jamie Durkin 
at Bridge of Allan sports club on 01786 834 397 
or send an email to jamie.durkin@boasc.com

Just some of the kids who took part 
in last year’s Summer camp.

Robert proudly poses with his medal 
following the marathon.
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Robert GrahamRobert GrahamFor further information on Graham’s The Family Dairy’s products, please visit www.grahamsfamilydairy.com or call the customer helpline on 01786 833206

Please send any potential stories or recipes to Carol Graham at carol.graham@grahamsfamilydairy.com or post to: 
Carol Graham, Marketing Director, Graham’s The Family Dairy, Airthrey Kerse Farm, Henderson Street, Bridge of Allan, Stirlingshire FK9 4RW

THE POWER OF MILK!

WIN
 A WEEKEND LEISURE BREAK AT 

THE MACDONALD CARDRONA HOTEL, GOLF & COUNTRY CLUB

As part of its commitment to promoting 
a healthy active lifestyle, Graham’s The 
Family Dairy has teamed up with AA Hotel 
Group of the Year Macdonald Hotels & Resorts to offer one lucky 

reader, plus partner, the chance to win a weekend break at the 

Macdonald Cardrona Hotel, Golf & Country Club in Peebles.

The prize includes two night’s stay in a deluxe room, dinner and 

breakfast in the hotel’s Renwick’s Restaurant and either a round 

of golf or spa treatments for two.To be in with a chance of winning this fantastic prize, simply 

send the answer to the question below to Carol Graham at 

carol.graham@grahamsfamilydairy.com. The closing date for 

entries is 29th February 2008.
Question 
What is the name of the restaurant at Macdonald Cardrona?

Terms & Conditions•  Prize includes two nights accommodation for two on a dinner, bed and breakfast            

basis based on two sharing and is subject to availability. It excludes bank and 

public holidays, Christmas and New Year.
• Travel is not included. •  Any additional spend ie: bar bills, activities booked, spa treatments, additional 

meals and newspapers must be paid for in full prior to departure. 

• The prize must be taken by 30th September 2008.

Exclusive research published by one of the UK’s leading 
sports education establishments has indicated that 
skimmed milk is a more effective source of hydration 
than water or isotonic drinks.
Loughborough university revealed the results of its 
research into the post–exercise recovery powers of 
milk in an article in the british journal of nutrition.
Graham’s Marketing Director, Carol Graham, herself 
a graduate of Loughborough university, said: ‘the 
Loughborough study joins the growing volume of 
literature which suggests that skimmed milk is a 

natural and effective post-exercise recovery aid. 
‘Drinking milk is not only a valuable way to re-hydrate 
the body but also provides an excellent source of energy, 
protein and a vast array of different vitamins and 
minerals essential to the good health of hardworking 
sportspeople and the population as a whole.’
Graham’s The Family Dairy put this to the test by 
teaming up with the organisers of September’s Stirling 
10k road race.
Nearly 1,000 cartons of skimmed milk were placed at 
the fi nish line at Stirling Albion’s Forthbank stadium 
to quench runners’ thirst and aid post-race recovery.

contact us: carol.graham@grahamsfamilydairy.com

MARATHON MILK MAN
DELIVERS £6K TO CHARITY
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GRAHAM’S SET FOR ROYAL HIGHLAND FLING
GRAHAM’S THE FAMILY DAIRY HAS CONFIRMED ITS PRESENCE AT THIS 
YEAR’S ROYAL HIGHLAND SHOW, WHICH TAKES PLACE FROM THURSDAY 
19 TO SUNDAY 22 JUNE AT THE ROYAL HIGHLAND CENTRE, INGLISTON, ON 
THE OUTSKIRTS OF EDINBURGH.

More than 150,000 people are expected to attend the show, which 
features Scotland’s largest food exhibition.

The Royal Highland Show has proved to be a scene of success for Graham’s 
over the last couple of years. In 2006, the company launched its fresh, new 
look there, while last year’s show saw an expert panel award Graham’s 
unsalted Scottish churned butter awarded the highest mark after examining 
and tasting the butters entered by many of Scotland’s top dairies. 

Managing Director, Robert Graham said: ‘The Royal Highland Show 
presents us with the perfect opportunity to meet many of our customers. 
It’s important to hear their views on our products and listening and 
responding to their feedback remains a crucial part of our business.’

Robert Graham Snr pictured at last year’s Royal Show.

Graham’s The Family Dairy recently had the honour 
of showcasing its products in conjunction with 
Sainsbury’s at the inaugural BBC Good Food Show 
Scotland, held at Glasgow’s SECC.

Visitors to the event were able to sample the dairy’s delicious 

range of butters. This included Graham’s lightly-salted organic 

butter – currently the only Scottish organic butter on the market.

Marketing Director, Carol Graham commented: ‘It was exciting to 

be part of what we hope will go on to become an annual event, 

and with big names such as Gordon Ramsay, Andrew Fairlie and 

Nick Nairn appearing, we were certainly in illustrious company.’
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Graham’s has announced it will support the cream of 
Scotland’s budding culinary talent by sponsoring the 
Scottish Food Scholarship for the third year running.

The scholarship, which is open to chefs aged 18-25 years, 
was created to encourage and develop the culinary skills 
and talents of young working chefs in Scotland.

Entrants are invited to submit a recipe using seasonal 

Scottish ingredients, which is then judged by a selection 
of the country’s Michelin starred chefs.

The winner will carry out a series of internships working 
with some of the best in the food and catering world both 
home and abroad.

Regional ‘cook offs’ will commence this month. For further 
information visit www.scottishfoodscholarship.co.uk

Samy struts his stuff at 
the Royal Highland Show.
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Recipe Corner 
In the fi rst of a series of home-made 
recipes, Liz Thomson, cook at Airthrey 
Kerse Farm, demonstrates how to make a 
sumptuous spicy apple layer that’s sure to 
go down a storm at any prospective get-
togethers you may have planned for the 
year ahead.

1. Sieve the fl our, cornfl our and cinnamon. 
 Cut through softened butter and mix or 
 use food processor, forming a stiff dough. 

2. Roll out and cut 6-8 biscuits in the 
 shape of your choice for decoration.

3. Place biscuits on greased baking tray. Press  
 remainder into a greased tin and bake at 160  
 for 30 minutes (biscuits should be removed  
 before they turn dark brown in colour). 

4. Leave biscuits on tray to cool. Remove the rest  
 of the mix from the tin and, once cool, place  
 in a plastic bag. Crush the mix with a rolling  
 pin, but not too fi nely.

5. Gently fry chopped apple in 1.5oz of butter  
 for roughly 10 minutes, or until apple starts  
 to break up. Remove from heat, stir in 2 table  
 spoons sugar and leave to cool.

6. Beat cream until it thickens.

7. Place half the apple in a glass bowl, before  
 layering one third of the cream, two thirds of  
 the biscuit crumb, a further third of the cream,  
 the remainder of the apple and the fi nal third  
 of the cream.

8. Sprinkle the remaining biscuit crumbs over the  
 top before carefully placing the shaped biscuits  
 around the edge of the bowl.

9. Serve. Liz’s spicy apple layer.

Celebs pair up for 
the ‘white stuff’

Fun for all the Family
Sunday 9 December saw 
Graham’s The Family Dairy 
participate, as sponsor, in 
Bridge of Allan’s 16th annual 
Charity Fun Day.

It was the fi rst year that Robert 
Graham Snr, who was recently 
appointed chairman of the 
Bridge of Allan Merchants’ 
Association, presided over the 
event.

Organised by the Merchants’ 
Association, which represents more than 60 businesses 
in the area, the Fun Day attracted thousands of visitors 
to the village. A number of local and national charities 
manned stalls on the day and many of the village’s 
shops opened their doors on a Sunday for the one-and-
only time in 2007.

As well as dishing out mince pies with cream, Graham’s 
ran a name the Jersey calf competition, which was won 
by local lass Sasha Adams (7). Sasha’s suggestion, 
Connie, was selected from more than 150 entries, and 
she collected her prize, a brand new bicycle and helmet, 
from Boqhuan Farm – home to Connie – in time for 
Christmas. The competition raised £150 in aid of CHAS.

Carol Graham added: ‘The event was a great success 
and it was fantastic to be able to raise funds 
for CHAS while taking part. Our Jersey calves 
certainly attracted a lot of attention and Sasha 
defi nitely deserves her bicycle 
after coming up with such 
an adorable name.’

The Scottish Dairy Marketing Company’s ‘The 
White Stuff Milk Moustache’ campaign, backed 
by Graham’s for the past four years, recently 
unveiled two new ads designed to promote the 
role milk plays throughout life.

The fi rst shows boxing sensation Ahmir Khan, 
while the second features Nell McAndrew and 
her baby son Devon.

Khan, who recently won the Commonwealth 
Lightweight Title and is ranked 10th in the WBO 
lightweight rankings, knows the importance of 
a balanced diet in helping to get the most out 
of your body.

‘As a professional boxer I need to push my body 
to the limit to get the very best out of it’, he 
said.

‘Milk is a major part of my training diet, and 
having a healthy, balanced diet is important, 
no matter who you are. This is particularly 
important during childhood and the teenage 

years when your bones are forming. Making 
simple changes to your diet can help make a 
real difference.’

New mum Nell is hoping her involvement will 
help promote the importance of milk both 
during and after pregnancy.

‘Your body uses more calcium during pregnancy, 
especially in the last ten weeks when calcium 
is being laid down in your baby’s bones’, she 
explained.

‘Milk is one of the easiest ways to get calcium 
into your body. Many women may have let 
milk slip out of their diet, but this is a key 
opportunity to get it back in. This will not only
benefi t you during pregnancy, but it will also
help set healthy eating patterns for life.’ 

Since its launch in 2003, the campaign 
has seen a host of stars, including 
McFly, Myleene Klass and tennis ace  
Andy Murray wear a milk moustache.

GRAHAM’S BACKS 

CHAS IN 2008

Graham’s The Family Dairy has made a pledge to raise 

funds for the Children’s Hospice Association Scotland (CHAS), 

throughout 2008.

CHAS, which was established to provide hospice services in 

Scotland for children with life-limiting conditions, has two 

purpose built hospices (Rachel House in Kinross and Robin 

House in Balloch), which offer ongoing support for up to 200 

families across Scotland each year.

No charge is made to families who use CHAS’s services, 

with both hospices and the charity’s ‘at home’ service being 

funded mainly through the generosity of its supporters.

Marketing Director, Carol Graham said: ‘CHAS places its 

emphasis fi rmly on the family, very much mirroring our own 

values. It’s a privilege to be associated with such a worthwhile 

charity and we aim to raise as much money for it as we can 

during the year ahead.’ 

Watch this space for further details 

of Graham’s fundraising activities 

and how you can get involved.

www.chas.org.uk 

GRAHAM’S RENEWS SPONSORSHIP OF SCOTTISH FOOD SCHOLARSHIP

THREE 
AND EASY 

FOR SUPER SAMY
There was cause for celebration at last 
year’s Royal Show, held at Stoneleigh 
Park, Warwickshire, when Samy, 
chairman Robert Graham’s French-bred 
Limousin bull, won the Burke trophy for 
an unprecedented third time.

Five-year-old Samy adds the title, seen as 
the Olympic Gold of  the Royal Show, to 
the nine interbreed championships he’s 
been awarded either on his own, or as 
part of  a team, in three trophy-laden 
years.

Samy was also named male champion at 
this year’s Royal Highland Show and was 
part of  the successful interbreed team 
that included his daughter Butterfl y.

Everyone at Graham’s hopes that 
Butterfl y, who was named female 
champion at the Royal Highland Show, 
will go on to follow in her father’s 
illustrious hooveprints.
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SPICY APPLE LAYER

Serves 6-8

Ingredients:
3 peeled, cored and chopped cooking apples

1.5oz Graham’s slightly salted butter

2 table spoons of sugar

10oz Graham’s double cream

3oz plain fl our

1oz cornfl our

1oz sugar
1 heaped teaspoon of cinnamon

2.5oz Graham’s slightly salted butter 

(softened)
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Ahmir Khan sports the famous milk moustache.

FAST FACTS
• DID YOU KNOW A COW WILL PRODUCE 
NEARLY 200,000 GLASSES OF MILK IN 
HER LIFETIME?

• A YOUNG PERSON WOULD NEED TO EAT 
MORE THAN 11 PORTIONS OF SPINACH 
TO GET THE SAME AMOUNT OF CALCIUM 
CONTAINED IN A GLASS OF MILK!

• COWS ALSO GET THROUGH THE 
EQUIVALENT OF A BATH FULL OF 
WATER EVERY DAY!

• LOOKING TO GET A LOVELY SHINE 
ON YOUR PATENT SHOES AND BOOTS? 
GRAZIA’S TOP TIP IS TO POLISH THEM 
WITH MILK!

GRAHAM’S 
JOINS CREAM 
OF THE CROP 
AT BBC GOOD 

FOOD SHOW
Graham’s samplers at the BBC Good Food Show.
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A New Year’s Message A New Year’s Message 
from our Managing Directorfrom our Managing Director
I’d like to start the new year by extending our thanks to all staff, 
customers and suppliers of Graham’s The Family Dairy for the outstanding 
support you continue to demonstrate. Last year proved to be another 
eventful and successful year – one which you played a vital part in.
Awareness of our products has signifi cantly increased through a mixture 
of rebranding, new retail listings, presence at shows – including Scotland’s 
fi rst BBC Good Food Show – and our new consumer advertising campaigns.
Raising brand awareness with a focus on our family values will remain 
a priority in 2008. We also intend to use our sporting links to encourage 
people to get active throughout the year and beyond.
The dairy industry continues to come under media scrutiny,
with global milk shortages, the rising cost of raw materials 
and organic issues remaining hot topics.
There is little doubt that further challenges will arise in the
year ahead, but, you can rest assured that we will continue 
to focus on providing the best quality products and 
services at all times.
On a personal note, I’d like to thank those who 
supported me, both fi nancially and emotionally, in 
the run up to the New York Marathon, which I 
completed in November. Running a marathon proved
to be a fantastic appearance and one which I am 
pleased to report I will be repeating in Edinburgh, 
this May.
We hope you enjoy our new look newsletter and 
would welcome your own news contributions 
and recipes for future issues.
We wish you all the best and look 
forward to working with you and 
strengthening our relationship over 
the coming year.

Managing Director 
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AIRTHREY KERSE 
POISED FOR 
EXTENSION
As part of Graham’s The 
Family Dairy’s commitment 
to increased effi ciency in 
2008, Managing Director 
Robert Graham is pleased 
to announce work will 
shortly commence on an 
extension to its Bridge of 
Allan headquarters.

Work on the 4,000 sq ft extension 
to Airthrey Kerse Farm’s loading 
bay is scheduled to commence this 
month and is due to complete in 
June of this year. The development 
will increase the dairy’s loading 
and distribution capabilities, as 
well as creating additional space 
for the unloading of packing.

It will be the fi rst time extensive 
work has been carried out at the 
dairy since 2003, when a second 
cold store and new parking and 
loading bays were constructed.

Robert Graham said: ‘We are 
constantly looking to build upon 
success and expand the business, 
and it became clear that an 
extension was required in order to 
support our increasing customer 
base, expanding product range 
and rising sales.

‘A period of minor disruption comes 
with any major development, but 
our customers can rest assured 
that we will continue to offer the 
excellent and reliable service and 
award-winning products they’ve 
come to expect.’

Graham’s Managing Director, Robert Graham recently ran the New 
York Marathon – raising more than £6,000 for the Orchid Cancer 
Appeal in the process.

He completed the marathon – his first – in an impressive 3 hours 
and 47 minutes.

Speaking after the gruelling run, a breathless Robert said: ‘It was 
an amazing experience and one I’d love to repeat, but right now, all 
I want to do is dip my feet in some cold water!

‘Seriously, it was great to finally do it after putting in all those hours 
of training and I was spurred on in the knowledge that I was running 
for a great cause.’

Robert was one of 39,085 runners to take part in the race which was 
watched by a world-wide television audience of over 315 million. 

Entrants included former champion cyclist Lance Armstrong and 
Katie Holmes, wife of Hollywood megastar Tom Cruise.

ALL SET FOR A SUMMER  
OF SPORTING SUCCESS

Graham’s The Family Dairy has announced it will 
sponsor Bridge of Allan sports club’s annual 
summer sports camps for the third year running. 
The company has also pledged to support the 
club’s Easter camp, which is due to be held 
in March.

The Summer camp, which will take place during 
June and July, aims to introduce children to sports 
such as tennis and squash, while allowing those 
who have previous experience to brush up on 
their skills.

Last year proved to be a massive success, with 
more than 160 children taking part in lessons led 
by six of the club’s top coaches. The kids were also 
encouraged to develop team building skills and 
took part in mini-relay and hockey sessions.

Graham’s Marketing Director and keen tennis 
player, Carol Graham said: ‘it’s a fantastic event 
and a great way of introducing children to tennis 
and squash. Hopefully it’ll encourage them to 
continue playing.’

For further details of the camps, call Jamie Durkin 
at Bridge of Allan sports club on 01786 834 397 
or send an email to jamie.durkin@boasc.com

Just some of the kids who took part 
in last year’s Summer camp.

Robert proudly poses with his medal 
following the marathon.
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Robert GrahamRobert GrahamFor further information on Graham’s The Family Dairy’s products, please visit www.grahamsfamilydairy.com or call the customer helpline on 01786 833206

Please send any potential stories or recipes to Carol Graham at carol.graham@grahamsfamilydairy.com or post to: 
Carol Graham, Marketing Director, Graham’s The Family Dairy, Airthrey Kerse Farm, Henderson Street, Bridge of Allan, Stirlingshire FK9 4RW

THE POWER OF MILK!

WIN
 A WEEKEND LEISURE BREAK AT 

THE MACDONALD CARDRONA HOTEL, GOLF & COUNTRY CLUB

As part of its commitment to promoting 
a healthy active lifestyle, Graham’s The 
Family Dairy has teamed up with AA Hotel 
Group of the Year Macdonald Hotels & Resorts to offer one lucky 

reader, plus partner, the chance to win a weekend break at the 

Macdonald Cardrona Hotel, Golf & Country Club in Peebles.

The prize includes two night’s stay in a deluxe room, dinner and 

breakfast in the hotel’s Renwick’s Restaurant and either a round 

of golf or spa treatments for two.To be in with a chance of winning this fantastic prize, simply 

send the answer to the question below to Carol Graham at 

carol.graham@grahamsfamilydairy.com. The closing date for 

entries is 29th February 2008.
Question 
What is the name of the restaurant at Macdonald Cardrona?

Terms & Conditions•  Prize includes two nights accommodation for two on a dinner, bed and breakfast            

basis based on two sharing and is subject to availability. It excludes bank and 

public holidays, Christmas and New Year.
• Travel is not included. •  Any additional spend ie: bar bills, activities booked, spa treatments, additional 

meals and newspapers must be paid for in full prior to departure. 

• The prize must be taken by 30th September 2008.

Exclusive research published by one of the UK’s leading 
sports education establishments has indicated that 
skimmed milk is a more effective source of hydration 
than water or isotonic drinks.
Loughborough university revealed the results of its 
research into the post–exercise recovery powers of 
milk in an article in the british journal of nutrition.
Graham’s Marketing Director, Carol Graham, herself 
a graduate of Loughborough university, said: ‘the 
Loughborough study joins the growing volume of 
literature which suggests that skimmed milk is a 

natural and effective post-exercise recovery aid. 
‘Drinking milk is not only a valuable way to re-hydrate 
the body but also provides an excellent source of energy, 
protein and a vast array of different vitamins and 
minerals essential to the good health of hardworking 
sportspeople and the population as a whole.’
Graham’s The Family Dairy put this to the test by 
teaming up with the organisers of September’s Stirling 
10k road race.
Nearly 1,000 cartons of skimmed milk were placed at 
the fi nish line at Stirling Albion’s Forthbank stadium 
to quench runners’ thirst and aid post-race recovery.

contact us: carol.graham@grahamsfamilydairy.com

MARATHON MILK MAN
DELIVERS £6K TO CHARITY




